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Program

Praktisk informasjon

Toffe utfordringer i  markedsfgring som norske B2B -
selskaper star ovenfor

Hvordan velge riktige Al -verktgy for markedsfaring?
Embedded vs. stand -alone : Fordeler og ulemper

Eksempler: 12 praktiske mater a bruke Al |
markedsfaring , fra HubSpot og ChatGPT

Bonus + Oppsummering
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Ida hjelper vare B2B -kunder med a gke digital synlighet,
konvertere flere leads, gke salg og forbedre kundetilfredshet
gjennom innhold i ulike kanaler.

Med utdanning og bakgrunn som journalist og erfaring med
markedsfaringsstrategi, spesialiserer hun seg pa
tekstinnhold som bygger tillit, engasjerer og skaper
resultater.

Les mer om lda.
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Leadify eksisterer pa grunnlag av en enkel observasjon:

- Digitalisering og Al endrer maten selskaper pa
bedriftsmarkedet (B2B) kjgper tjenester og produkter

Likevel driver mange B2B -salg og markedsfaring som far.

For selskaper innen energi, teknologi og produksjon er
Leadify en vekstpartner .

Vi kan levere:

A Vekstpakke for & lgfte nettsider, marketing , salg og CRM-
arbeidet, og levere en komplett kundereise pa HubSpot
CRM.

A Vekstprogram for & vokse over tid, med riktig miks av digital
markedsfaring, stette til salg og service, CRM og rapporter.

Malet er gkt synlighet, bedre salg og mer forngyde kunder.

SOLUTIONS PARTNER PROGRAM

HUbSPBL
W I LEADIFY



https://www.leadify.no/vekstpartner
https://www.leadify.no/losninger-vekstprogram-vekstpakke#vekstpakke
https://www.leadify.no/losninger-vekstprogram-vekstpakke#vekstpakke
https://www.leadify.no/losninger-vekstprogram-vekstpakke#vekstprogram
https://www.leadify.no/losninger-vekstprogram-vekstpakke#vekstprogram

Bertel (), Steen Veni CESAL CERCOREAR Cflew S STIMLINE F1 HDOX

Poweer Solutions

AKVA crour O

ENHANCED
DRILLING

Noova’ PRINTBOM e - YTy
I“ Energy Systems l.-.l H‘fd U pn‘: é Fﬂ"ﬂﬂ“ E'ﬁ?.wﬂnus w Q Relatek.no

o
4 3 interwell |NN0UH€7 QVeENTUM W s ol 3@@‘5

% marwell = Barde EnFIow E[fab % verico 0. E'ektromat'k FLX

f,-:{{:

2 ARALTICS MARlog OFPF+ON & future A0S

PRODUCTION A5

& sar

(} O mny NORSK @ KLIMASENTER FlOEtTOl G P rOﬁ’ba-s-g Unl i Sted
GMC
- A4 j
OC crvirex  (QCostTracker  ¥Foxsussea BELUGA ALTOFBER  EUREKA

m| | CUBILITY. ring = LEADIFY



EEEEEEEE



Du erigodtselskap a8

AKFniLjugl 6OCCOYLjuAl GFt LjLjALjtAG8DFIt G Cg LjBt Fd f ¢

Akgt FLiGUCOFUOI AOCgLjus |t ntblLjBt F

AAGtGugCOYlIl zFFUBOFOLju Ol YTA9I VY& FFRICBYEFYQLgULY | Y CBOYB Yt g LjLj

AkiQYf 8 YBY@Ot FLjbg s AkpLji bbb Ol UOU

AcOl ud@ttHcCGg!l O AkFLjul 69OFuUOIlI GFt

AKFFt dzELiBLPpVY I zFFYLjObUt | A~ttdLjulGbb

A9gFbYBY~AUFQgFLj AiObFlGLbYnt bUidOFUULFnuoOlI GFt
Alt @8l FlibgLijBt FLjI Al L ATt t78Y01 O

@ = LEADIFY



NAAYbgFYnUuYCYgLiGOYFOnYs!| OLjOFugLjBt FOF Y

W  LEADIFY



= LEADIFY



lllustrative B2B Buying Journey

: 3 ; : ; |
Contact with a Exploration of integration with . Purchasina rules
m | CEO  former colleague l— existing systems Buying R roug Aetaion
Executive turnover group group
presentation and Web < Feasibility review turnover Legal flag
questions Budget search 4— End user input _lT Budget cut | _
approved Procurement flag | Capital ¢——
Web search End user input review board
ial ;
Problem Whltepaper — Solution Treg\c/iizvzizon Requirements S::\Ilaer:;et;::i Supplier

identification download exploration building selection )

4 Oven/vhelmmg T » Supplier _T Supplier REP . K g e Live supplier ?;l:g:.nnr?
Independent =¥ iometnahett e = i | comparison q -

oniline fesearch information abou search websnte visit website creation & emos debate

: the problem 1 & Peer 4 ! visit =3 Supplier's More information |

Web _, Misalignment Group diagnostic discussions  Online virtual coor:x::t — A buy;ng needed"far:sm e Contract updates
d uide :
search on problem deployment _ ¥ Linkedin emo . do%vnload & required
T 1 Misalignment on Buy|lr:g ¢ discussion | | Expert " Discussion with
Whitepaper solution scope :ensu n consultation » Business customer Piirchaso
5 download T Iscussion |—* case data references decision
: m : L 4 | unavailable
| Overwhelming Deconflicting Buying Group
information about the = information within group disagreement on Customer l T
solution buying group debate requirements testimonial

» Blue font is indicative of always on “validation” and “consensus creation” activities

Source: Gartner

6 2 2024 Gartner, Inc. and/or its affiliates. All rights reserved. Gartner is a registered trademark of Gartner, Inc. and its affiliates. 814687

videos review
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[z store undersgkelsen 5y
BzB-markedsfzring
salg og service |
i Norge -

Selskaper pa bedriftsmarkedet (B.ZB): ////
Hvordan Kkjgper de tjenester
og produkter 120257 —
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Den nye B2B - kj gperen* Den store undersaketsen ay

B2B- .
o ] ] o ] ] o ] 2B markedsfarmg,
5 - 5 <« o 4 N 3 L N - o n + s = T . - 4 sd"g og ser‘,’ice
*Beslutningstakere og pavirkere for innkjgp i selskapet iNorge - 2023

Kollegaer og eget nettverk

Internett (sekeresultater pa Google, Bing m.fl.)

Sosiale medier (artikler, diskusjonsfora, kommentarfelt m.m.) || NG
Nettsider til leverandgrer ||| G
Medier (aviser, TV, radio m.m.) || G
Kontaktpersoner hos leverandgrer ||| GGG
Interne systemer (databaser, kataloger o.l.) || GTcNGGG
Chatsgk (ChatGPT eller tilsvarende Al/KI-drevet sgk) _
offentlige organer (tilsyn, myndigheter 0.l) || GG

Referanser (uttalelser fra andre brukere av produkt/tieneste) ||| Gz

Tester og annen dokumentasjon (uavhengige) [l
Radgivere (uavhengige) [l

Ingen av alternativene over  [JJj

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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https://leadifyno-my.sharepoint.com/personal/oyvind_jacobsen_leadify_no/Documents/Leadify_internt/2022/B2B%202022/_220307%20Analyser%20(forel%C3%B8pige).xlsx?web=1

\\\/

ANN X . : H

Den store undersakelsen av

N + + ™ O\ C o J \ = N + C B
, ] _ _ ] _ ] 2B-markedsfcaring,
. s e e . Ce salg og service ‘
TOOLCUUFUGFtLUGBbLOI OYt t YsLdzil bOI OYTHt I YGFFbBzs YiYLOCLjbgs iNorge - 2023

Kollegaer og eget nettverk

Internett (sekeresultater pa Google, Bing m.fl.)
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Medier (aviser, TV, radio m.m.) || G
Kontaktpersoner hos leverandgrer ||| GGG
ne systemer (databaser, kataloger o.l.) || GTGTcNGGG

Chatsgk (ChatGPT eller tilsvarende Al/KI-drevet sgk)

offentlige organer (tilsyn, myndigheter 0.l) || GG

Referanser (uttalelser fra andre brukere av produkt/tieneste) ||| Gz

Tester og annen dokumentasjon (uavhengige) [l
Radgivere (uavhengige) [l

Ingen av alternativene over  [JJj
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Delta | den nye undersgkelsen 2025

Motta gratis rapport | oktober

D
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plug and abandonment materials| X

plug and abandonment jobs

how to abandon an oil well

Rapportér upassende forslag

blog.wellcem.com » materials-for-... v Qversett denne siden

Materials for plug and abandonment of oil and gas wells

25. okt. 2017 — Cement is currently used in wells as the prime material for abandonment
purposes because it is found to have similar properties to the rock that it ..

www.sintef.no » plug-and-abando... » Oversett denne siden

Plug and abandonment - SINTEF

Cur work includes e.g. laboratory testing and improvement of plugging materials, testing and
development of methods for removing pipes and cement from wells, ...

www.flopetrol-wb.com » plug-and... - Oversett denne siden

Plug and Abandonment (P&A) SandAband - FloPetrol

Examples of temporary P&A barriers are mechanical plugs, weighted liquid columns, settling
solid particles ...

17. jan. 2019 - Lastet opp av Sandaband Well Plugging

Folk sper ogsa om dette

What is plugging and abandonment?

How much does it cost to plug and abandon a well?

How long does it take to plug and abandon a well?

What is well abandonment in oil and gas?

Tilbakemelding

W
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Sgk12023

Google

plug and abandonment materials X =m G Q

Alle  Produkter Bilder Videoer Nyheter Beker Finans i Mer Verktoy

Cement is the most common material used for P&A. Placing several
cement plugs on top of mechanical plugs set at various depths in the
well is a common abandonment technique.

I Wellcem
https:fiwww.wellcem.com » plug-and-abandonment-pa-_.. #

Plug and Abandonment [P&A] - Wellcem

@ Informasjon om sammendrag av sekeresultater - @ Tilbakemelding

Mer a sperre om

What is plug and abandonment? v
What is the P&A procedure? v
How to plug an abandoned oil well? v
How much does a well P&A cost? v

Tilbakemelding

@ SINTEF
https:/iwwnw.sintef.no » plug-an... - Oversett denne siden

Plug and abandonment
Our work includes e.g. laboratory testing and improvement of plugging materials, testing and
development of methods for removing pipes and cement from wells, ..

l Wellcem
hitps://blog wellcem.com » mate... - Oversett denne siden

Trafikk (klikk) fra
organisk SEO:

Z10-20 %
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Al
Engine
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ChatGPT 4o

]

plug and abandanment materials

which sources did you use to get the previous answer?

yes please

Sgkte i 8 netisteder v

In the Plug and Abandonment (P&A) process, several materials are used to effectively seal cil and

gas wells and prevent environmental contamination:
1. Cement and Cement Alternatives:

* Portland Cement is the most commaon material used for creating well barriers, Specialty
cements, such as expanding cements and calcium aluminate cements, are used in specific

high-pressure, high-temperature, or corrosive environments{CnePetra).

s 5alt and Shale Barriers (SAAB) are emerging as alternatives to traditicnal cements. These
barriers can plastically deform under certain conditions to fill voids and create a pressure-
tight seal, which is particularly useful in offshore wells where cost and complexity are

significant concerns(SPE.arg),

2. Mechanical Plugs:

s Traditional bridge plugs made of materials like rubber and metal are used to provide

physical barriers in the wellbore.

* Recent developments include the use of Bismuth and Thermite, which create gas-tight
seals by melting and expanding the metal alloy, overcoming the limitations of traditicnal

cement and plug methods(CnePetro),
3. Resins and Polymers:

s Resins, which provide flexibility and high resistance to harsh downhele conditions, are

sometimes used as a replacement for cement in challenging environments(OnePetro).
4. Rigless Technologies:

s To reduce costs and improve safety, rigless technologies such as wireline and coiled tubing
are used for well abandonment. This approach is often effective for offshore wells and

avoids the need for heavy rig equipment, reducing both time and cost{OnePetra),

LEADIFY




/
_—_—

{

GO gle plug and abandonment materials

Al Images Products Shortvideos Videos Forums News i More

<4 Al Overview

Plug and abandonment (P&A) operations in oil and gas wells use various
materials to seal the well permanently, preventing leaks and protecting the
environment. The primary material used is cement, but other materials like
resins and even artificial "lava" are being explored. #

Cement: Cement is a common choice for P&A due to its mechanical strength
and ability to mimic the properties of surrounding rock. It's used to create plugs
and barriers in the wellbore. ¢

Resins: Thermosetting polymers, or resins, are also used. T [

Show more

ll Wellecem
https:/iblog. wellcem.com » materials-for-plug-and-aban...

Materials for plug and abandonment of oil and gas wells
25 Oct 2017 — Cement is currently used in wells as the prime material for abandonment purposes
because it is found to have similar properties to the rock that ...

X
(=
)

Materials for plug and abandonment of oil

and gas wells

25 Oct 2017 — Cement is currently used in
wells as the prime material for abandonment...

|| The Well Integrity Blog | by Wellcem

Plugging materials - SINTEF
Plug and abandonment (P&A) is the final stage

of a well's lifetime

Tools

Learn more

and the objective of P&A
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Markedsfaring.

60 prosent av alle Goog

uten Klikk til en nettside




Toff utfordring #1
Zero click !
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Vi har endret maten vi lever, jobber
og Kjgper produkter og tjenester

Vi ma forholde oss til verden slik den er i 2025,
Ikke slik vi husker den var 1 2020.
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ANN : X .~ ! Den st
N + T _— \ = + \O T “A C ~ o . , B oré undersokelsen ay
2B-markedsﬁaring
Hva slags markedsfaring gjer ditt selskap i ar? (flervalg) salg 0g service :
iNorge - 2023
Messer og konferanser (&pne) s

oooooo . .. —- ///

Sekemotorer (SEO/SEM/Google Ads o.l) ] /A
Kundearrangementer/-salgsevents (fysiske) I
Nyhetsbrev (e-post, kampanjer o.1.) ]
Bransjenettverk (faglig/teknisk forum o.1.) I
Annonser i digitale medier (nettaviser o.1.) ] L LEADIFY
Video (YouTube, TikTok o.l) | GG
sponsing
PR (medieomtale) | GG
Webinarer (digitale) I
e e s v 3
magasin/brosjyrer (digitalt eller papir) [
Lyd (podcasto.l) | N
B P o 3
I R S R o 1 1.7 3
Vet ikke |

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% L. LEADI F I
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Toff utfordring #2:
Hvordan Ilgse zero click ?
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lllustrative B2B Buying Journey

D o 0 0 o
Det er mye vi ikke vet, men dette er vi sikre pa: . e
Contact with a of with — iigdles
CEO  former colleague l existing systems | Buying e S e
Executive turnover — ——— group T_g Lp o
presentation and s:;?ml Feasibility review I turnover Botseion Lega lag

b
questions  Budget <4— End user input _lT

Procurement flag Capfal

{,—j j Web search End user input review board
Whitepaper Trends report Social media
Problem Ao, =¥ Solution cevicwsd Requirements Convaraation Supplier
identification exploration building N selection X
¢ Buying

approved

L] i . RFP response i i
ANN 1 M Overwhelming Web |5 Supplier _T Supplier —j RFP s Live supplier group
: ) apdependent = information about  search website visit website  creation . demos — debate
AN + AN " m O= N N\ &+ A\ ; the problem 1y - Peer 4| LVStTT3 Supplier's  More information
Web S = i Online virtual  ©nline — buying needed from sales
— roup Contract updates

I content i reps
search on problem deployment ], ¥ iinkedii me hared do%?r:‘l’oead . required
i Buyin I i i i i

- | on consyul(gnt discussion Expert s . Discussion with
. . . . \Aéhue;lzap;er L— solution scope dlstission consultation :::e":’e:; r:;’:::r'::‘?e’s

ownioa . decision
1. Nettsider blir fortsatt viktige e

ying Group
Customer

g
information aboutthe —  information within group disagreement on

solution buying group debate requirements testimonial
videos review

» Blue font s indicative of always on “validation” and “consensus creation” activities

2. Al vil fortsette a pavirke sgk, trafikk til nettsider, og raskt bli starre enn
tradisjonelt sgk

3. The age of signals : Du ma fange signaler pa kjgpsintensjon over tid, fra
mange kanaler og i mange formater (omnichannel )

Gode nyheter =
- Har du godt innhold pa nett? Da vil Al finne det!
- Er ditt innhold det kundene etterspgr i sin kjgps - og kundereise? Da vil

kundene finne deg! &

= LEADIFY
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Kort sagt: &

’ Kunder sgker pa nettet og Al som aldri far

e Din bedrift ma veere synlig og mwate kundene der DE er

= LEADIFY
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Det finnes to hovedtyper Al i markedsfaring:

1. Verktgy utenfor systemet (stand - alone )
Eks:ChatGPT, Claude, Gemini b fleksible og apne

2. Al | systemet du jobberi( embedded )
Eks: HubSpot Al, Copilot | Teams/Word, Canva Al

I e B 6" )

OOOOOO I [ g | I o N\ T N\ o — - + + N I g | I

® Du ma vite nar du bruker hva.
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Beste Al - verktgy

Hvorfor dette?

Lage innhold eller struktur fra
bunnen av

¥ Frittstdende Al (ChatGPT)

Frihet, kreativitet, variasjon

Skrive med CRM - data,
kontaktinfo, deal -info

¥ Innebygget Al (Eks Hubspot)

Tilgang til oppdaterte, koblede
data

Finne overskrifter og
budskapsvinkler

¥ Frittstdende Al (ChatGPT)

Rask idégenerering, variert stil
og form

Tilpasse tekst pa e - postinne i
HubSpot

¥ Innebygget Al (Eks Hubspot)

Jobber direkte med
eksisterende innhold og
kontekst

Optimalisere workflows, CTA
eller lead - data

¥ Innebygget Al (Eks Hubspot)

Bygget for presise, datanaere
prosesser

Teste nye ideer, konsepter og
formater

¥ Frittstaende Al (ChatGPT)

Plug - and - play, lav terskel for
eksperimentering

= LEADIFY
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Nar bruker du hvilken type Al?

Situasjon Frittstaende Al Innebygget Al

Fleksibilitet og idéskaping ¥ Ja A ... .

Datatilgang og integrasjon > Utenfor system ¥ Koblede data

Personvern og kontroll A . T . _ I ™. Bedriftens rammer

Rask oppstalt 90 @ Plug-and - play A .. .
Systemneaer optimalisering X Ikke tilgjengelig ¥ Laget for dette

® Beste praksis = Bruk begge b til ulike formal
Bruk stand - alone Al til & skape. Embedded Al til a effektivisere.

= LEADIFY
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Hvordan bygger du en god Al - Strateqi?
Smarte team bygger struktur og kultur rundt Al b ikke bare bruker verktay tilfeldig.
¥ Kombiner:

A Kreativ frinet (  ChatGPT, Claude)
A Effektiv gjennomfaring (HubSpot Al, Copilot )

¥ Tenk strategi:

A Hva bruker vi Al til, og ikke til?

A Hvordan sikrer vi datasikkerhet og ansvarlighet?
A Hvordan bygger vi kompetanse i teamet?

® De som lykkes, eksperimenterer smart, og har retning

= LEADIFY
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Al krever bade frihet og ansvar

Du ma ha balanse mellom:

¥ Eksperimentering b sa teamet leerer og tester
¥ Retningslinjer b sa dere ivaretar selskapets verdier og ansvar

Det handler om a gi rom for utforsking, uten a miste kontroll

Hvordan ivaretas personvern, dataflyt, kildebruk, konfidensialitet osv.

= LEADIFY
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Hva kjennetegner de som lykkes?

De som lykkes med Al i markedsfgring:

L4 Ser pd Al som et vekstverktgy , ikke bare en effektiviseringsmotor
L4 Har en plan for hva som skal automatiseres og hva som skal forankres

L4 Starter enkelt og bygger kompetanse og trygghet over tid
L4 Har kontroll pa data, malgruppe og tone

L4 Deler erfaringer, leerer sammen og lgfter hele teamet

6 ..o ..y

\\\\\\\\\
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12 eksempler pa praktisk

bruk av Al | markedsfaring
03 - 6 fra HubSpot
- 6 fra ChatGPT



Hva er en B2B -
markedsfarer sin
rolle 1 dag?

«Vi foler at det blir mindre viktig & gjennomfare fysiske
meter med kundene vdre. Ved hjelp av god markedsfering
fungerer selgerne pd en annen mate, hvor vi jobber mye -v
mer med spesifisering av lesninger (bunn av trakt) og ikke
salg av selve lesningen. Nar vi fysisk treffer kundene vare,
handler dette mer om kundepleie av eksisterende kunder,

og mindre om direkte salg. Vart inntrykk er at dette ogsd

er en ensket endring fra kundenes side»

- Sitat fra undersekelsen
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Assistent + |nnsikt



Hvor er vi pa vei?

alotYyY YLIUIMHE O I FLY

Yamini Rangan fj] - Following
Chief Executive Officer at HubSpot

5d- ®
| recently wrote that Al is not just a technology shift — it's a work shift. So, how does
that play out? First, Al changes how we do tasks. Next, it changes how we do our
jobs. Then, it changes entire functions. The result? A brand new way of getting work
done and thinking about growth.

Step 1: Al transforms tasks: Al works with you. It helps you do what you've always
done — just faster.

A marketer drafts blog posts in minutes.

A rep writes emails with higher personalization, less effort.

A support leader summarizes tickets in seconds.

This is where most teams are today: Al as a productivity booster.

Step 2: Al transforms jobs. Al works for you. It starts delivering outcomes.

A content agent spins one blog into a full campaign.

A prospecting agent books qualified meetings without human touch.

A customer agent handles most Tier 1 support tickets.

The job itself starts to evolve. You spend less time doing — and more time creating,
optimizing, and scaling.

Step 3: Al transforms functions. As agents take on entire workflows, the structure of
departments begins to shift:

Support shifts from to proactive experience design.

Marketing shifts to creative strategy.

Sales shifts to high-impact closing.

Role ratios change. Skillsets shift. We are not quite here but we can see the path.

The result for scaling businesses? A whole new way of approaching work, structuring
teams, and thinking about growth.

€U0 515 60 comments - 16 reposts




12 konkrete
eksempler

01 Marketing Studio

02 Breeze Content Agent

03 Content Remix

04 AEO & SEO Assistant

05 Customer Agent

06 Breeze Assistant

07 Idé og tekstutvikling

08 Optimalisering og gjenbruk av innhold
09 Research og innsikt

10 Sprak og tilpasning av budskap
11 Hvordan fa svarene du gnsker?

12 Brukertips ChatGPT
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Campaign over view . Ca
Brief MOT WRITTEN
The brie
Campaign begins BOT SET infarma
Draoft ossets o assets, |
.
Scheduled assets o Geal

Wt yo

Save the brief o

Save changes fo your

) Save and genen
we'll replace any unp

or published assets w

+ Save & generat

Brand §
we'll apy

't use HubSpot Credit

1.Marketing Studio

Campaign over view

Brief noT T
Campaign begin At e
Druft axsets  « ]
Schedudes oty .
Pubished caets .

e o

Campaign briet

o souwrtw of fruth Sor your campaigt. Wi

Acanat

v, o can azply the cpdiles 1o

aEsera, or 3 moly s 10 Yot own sederenon

Goal *
What you want 93 achieve

@he leads med 20%
Audiance *
Wha poe wott 23 resch

Eesusningstokere innen phig ond gbandenment | clebrorsion

Cempaign detais
Ar Searviow of yoar campalg: key mestozieg, strategy, eic

Example: we're runreng a July ieac generotian campaign
gen ods ond o tange!

prure 500 quadlified leads 1o support

20 drive deme sign

ups. The campaign will iIncude jea mall compaion,

with a $25,000 budget. Our god
the Q4 sales ppeine

Imoges
Upiead the imoges yow wa % wie b your cempalgn sueete

oo e Browse

Compaign documents
Upiead documerts wirh ary addsienal lsformaticn Than wi Mels sa tolkar caerem 1o your campalge

Upoad thes Beawse

eand ki
Wel azpy the semnge fram yoar beard kit £ 12 campage S

My reguite credits in e

naw. Usoge may requine credits in the future, Learn mare

Cames

Cowe study

w

teg your casets

| Add consent .

Bt drng e e

Linkegln Post

Bronsjeinnlegg LinkedIn
® ouh Dw

a
)

Begpie

Inncvative lesninger for p'
and abandonment

Hhoa e plug e

e
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Pug s geendonmun (PAA)
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pennarat shescm
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3 _ . -drevet agent som forstar bedriften din, snakker spraket
ditt og lager innhold som konverterer for deg»
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2. Content agent

Generate blog post O Step 1 of 4
Define idea Select title Optional Add documents Review outline

Describe what your blog post is about +Al
‘we'll use this information to generate the title, the outline, and the draft of your blog post.

Brand identity will be applied o your blog posts [}

Select a recommendation or provide your own idea or topic. * @

Effektive inbound marketing- Hvordan optimalisere en B2B- Fordelene med inbound salg for

strategier for medieproduksjon neftside for bedre... teknologiselskaper
(i} (i} i}

4+ Show more ideas

Explain the key topics, goals, and main points of what the blog post will cover.

Hvordan optimalisere en B2B-neftside for bedre konverteringer

&
61 /3000

Keyword (optional) @
An SEO keyword is a phrase you want to rank for on Google. If you are targeting a specific SEQ keyword, add it here.

Select title >

I LEADIFY

Cancel



2. Content agent

Generate blog post ° O Step 2 of 4

Define idea Select title Optional Add documents Review outline

Select a blog post title +Al

Choose a compelling title that captures the essence of your blog post and attracts your audience. You can edit these and
generate more. You will be able to change it in the editor later.

DIFFICULTY TO KEYWORD
Msv @

RANK © INTENTS @

Optimalisering av B2B-nettsider for skte konverteringer 20 o

Keyword: b2b-netiside

Hvordan lage en effektiv nettside for bade B2B og B2C - o

<

Keyword: loge nettside for salg b2b og b2c

Slik forbedrer du din B2B-nettside for bedre salg - :

Keyword: b2b nettside

( + Show more titles )
Do not include sensitive information in your inputs.
‘ { Back ‘ Cancel Optional Add documents »

I LEADIFY



2. Content agent

Generate blog post ° ° O Step 3 of 4

Define idea Select title Optional Add documents Review outline

Optional, add reference files and content to inform your blog post +AI

Provide audio, imagery, text, franscripts, video, and any other files to make your blog post better.

Upload files Browse

Files uploaded or used to generate content will utilize HubSpot AL Files
containing sensitive information may not be used with HubSpot AL

I LEADIFY



X X :

N\
— + o A Y + o -1 N + o
Generate blog post ° ° ° Step 4 of 4
Define idea Select title Optional Add documents Review outline
Review blog post outline [+ 21 ]

‘Your blog post draft will be made from what's on this screen. You don't have to add everything, but more details can help. You

can make changes in the editor later.
Bleg post description *
The post description will inferm the blog draft and will be set as the post meta description.

@k dine salg med en optimalisert B2B-nettside som ftiltrekker og konverterer besekende.

Include an Al-generated image with this post

Preview the description of the image we will generate and modify as needed.

Illustrasjon av en forretningsmann som analyserer en nettside med ekende salgsgrafer i bakgrunnen.

Paragraph headers *
Add up to 10 paragraph headers. Talking points are optional; however additional details may improve the Al-generated output.

Forstd din mdlgruppe og deres behov

+ Add talking point

Optimalisering av nettstedets hastighet og brukeropplevelse

4+ Add talking point

Effekfiv bruk av SEO for @ ke synligheten

4+ Add talking point

Skap overbevisende og relevant innhold

+ Add ralking point

Implementering av sterke call-to-actions

I LEADIFY




2. Content agent

File v  Edit v  View v Seftings v Help v Slik forbedrer du din B2B-nettside for bedre salg # Save

® Draff

Focus Mode $i# Settings

_|_
|_. L E A D I FY Vekstpartner ~ Lesninger~ Priser Leeringssenter~ Support Omoss v Q m

=
More
-] - -]
,3,, Forsta din malgruppe og deres behov
En av de viktigste stegene i a optimalisere din B2B-nettside er & forsta din malgruppe. Dette innebaerer a
D identifisere hvem dine ideelle kunder er, deres utfordringer, og hva de seker etter i en leverander. Gjer

grundige markedsundersekelser, bruk dataanalyse og kundeintervjuer for a samle verdifull innsikt.

Nar du har en klar forstaelse av malgruppen, kan du skreddersy innholdet pa nettsiden for a mete deres
spesifikke behov og preferanser. Dette gker sjansen for at de vil engasjere seg med innholdet ditt og til slutt

konvertere til kunder.

Optimalisering av nettstedets hastighet og
brukeropplevelse

Netthastighet og brukeropplevelse er kritiske faktorer som kan pavirke konverteringsraten pa din B2B-
nettside. En treg nettside kan fore til at besekende forlater siden fer de har hatt mulighet til & utforske
tilbudene dine. Serg for at nettsiden er rask ved a optimalisere bilder, bruke effektiv hosting, og

implementere caching-teknologier.

Rriikornnnlovalean hmr nncd vaora eamlme art intitiv Navinacinn cleal vanre ankol nn hocealkenca cleal racle
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O Content Remix

- Samme innhold i flere formater og kanaler
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3. Content remix

Bookmarks

Marketing

Content

Commerce

Service

Data Management

Automation

Reporting

Breeze

Marketplace

Partner

Q_ search HubSpot Ctrl [K aF x; B @ @& <4 Copilot & Leadify ~
Content Remix
Remix Manage Saved Templates
L]

Start remixing your content

Repurpose your content across all your marketing channels. Simply choose the content you want to repurpose and add in a few details about your marketing

goals. Breeze will handle the rest. Learn more &

Select your starting confent type below to get started.

(N | I
€
Repurpose your blog posts Repurpose the contents of Write or paste text to start Repurpose your PDFs and Get started by ¢
across marketing channels your external pages your remix other files to begin r
Select blog post Add URL Add text Add PDF Add cc
4
Remix templates Recent remixes

Templates provide marketing strategies to get the most out your content Pick up where you left off.



3. Content remix

Back to dashboard Remix - 2025-05-28 - 12:56 #

Select input type View all content

Blogs, Pages, and Text

Start with your HubSpot-hosted content, external
website pages, or copied and pasted fext documents
to repurpose your best content across all your

marketing channels.

Video

Convert your webinars, interviews, and other videos

into high-performing content for all your marketing ”‘-e +

channels, including video shorts. +

Get started by adding content
Podcasts & Audio to begin remixing

il

Remix your HubSpot-hosted podcast or upload an

L . - Add content
audio file to begin remixing.

Image
Use infographics and images from your file manager,
or upload new ones, to repurpose key ideas across

marketing channels.

ra
(]



3. Content remix

Back to dashboard

< Add text content

(® Select from existing content

Content Type

Landing Pages v

Add content

2025 (250604) LP Webinar: AI i B2B-markedsf... «

Start from new fext
Upload new document file

Start from a URL

By using this tool in beta, you agree to comply with
HubSpot's Beta Terms & . Please note files containing
sensitive information should not be stored in the Files tool.
HubSpoft shares your files with OpenAl in order to enable

your use of this feature.

Remix - 2025-05-28 - 12:56 ¢

)

Get started by adding content
to begin remixing

Add content

+AI Save

View all content

LA
vl



Back to dashboard Remix - 2025-05-28 - 12:56 ¢ +al Save

View all content

Select content types

@ Create an image in a style of your

v
choosing f

Landing Page

D A website page to sell or market a 0 7 S
product
ig Page "
Email N
Q Marketing email to be sent out to 1 7 o
customers - « | &£ T e
“
Podcast s
Q Audio content that can be shared | O o
dcast platf .
o pedeast paTon Add more source material
Add content
Eﬂ SMS a
A short message fo send as an SMS to customers
Social A
&3 - 1 B

Social media post

ra
[



3. Content remix

Back to dashboard Remix - 2025-05-28 - 12:56 ¢ +AI Save ' Save as template |

Show attributes View all content

B Landing Page
@ LEADIFY [ - ] f};@

Alimarkedsforing: Praktiske grep ¥
som gir resultater na

Add more source material

Add content

@ Ad (@ Email €3  social

] Leadify +AL kel leadify.no + AL
Sponsored
Bli med pd et gratis, 60-minutters webinar ®  Jeadify.no

som gir deg 12 handplukkede AI-eksempler

og konkrete tips. Arrangert for — @ Q V [/—\I

oa CMO
f

ra
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Al- baserte AEO - anbefalinger bruker kunstig intelligens for a
analysere og forbedre nettstedets synlighet i Al, og tilsvarende
SEO for sgkemotorer.
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4. SEOrecommendations
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